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Do you understand who you are targeting with your offer?

Have you made sure to target one buyer persona?

Do your landing page is focused on one offer or one deliverable?

Do you use a separate landing page for every promotion/campaign?

Does your landing page explain the unique selling point of your product/-
service?

Have you crafted a compelling headline?

Does your headline start an immediate conversation with the visitor?

Is your headline aligned with the keywords and phrasing of the ad running 
on various platforms?

Does your sub-headline support the main headline?

Is your page design is visually appealing and easy to read?

Have you aligned your content in symmetry that leads the visitors in a 
linear sequence of steps?
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Do photos and graphics on your page entice your readers and clarify the 
offer?

Does your copy focus on the benefits to the user?

Does your copy trigger the reader’s emotions to perform actions?
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Have you focused on keeping key information in bullet points?

Have you avoided marketing jargon and made your copy easy to under-
stand?

Do your explanatory paragraphs are short and specific?

Have you ensured there is no content clutter?

Have you used a clean and modern simple color palette to make your page 
fresh?

Have you focused on readability by choosing the right font size?

Is your CTA button stand out, so visitors can’t miss it?

Is the design of your call to action (CTA) is compelling?

Have you kept CTA above the fold?

Does your call to action promise value to the visitor?

Is it clear what the visitor will get after clicking your CTA?
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Have you used a contrasting color and provided ample negative space 
around your CTA?

Have you used first-person pronouns, action-oriented verbs in your CTA?

Is your page is appropriate in length relative to the information provided?
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Have you ensured your page is free of unnecessary distractions like 
navigational links, external links, irrelevant content, and images?

Have you created your page with a clean design and plenty of white space?

Does the campaign message/color/images are consistent across the 
entire web?

Have you researched to understand color psychology to impact visitor 
emotions?

Do you communicate a strong value proposition through your offer?

Is your offer is creating a sense of urgency in the visitors to do actions?

Are you using an attention-grabbing relevant hero image?

Are you using enticing video on your page?

Is your offer clear and deliver benefits?

Have you showcased Social proof to generate trust among visitors?

Have you displayed security seals or trust badges on the page?
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Does your page is mobile responsive?

Is your form is friendly and easy to complete?

Are you demanding only the necessary form fields?
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Is your form title matches with the Offer?

Have you placed and linked Privacy Policy and terms of service at the 
bottom of the page?

Have you made it easy for your visitors to contact you through phone, 
email, or live chat?

Have you included social sharing buttons to Enable Sharing?

Have you made sure your page loads fast, ideally in 1.5 seconds or less?

Have you made a plan to perform A/B testing of your pages?

Have you done a final proofread?

Have you thought to create post conversion Thank-you pages?
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